Assignment # 1

MGD 3310

Bangladesh Open University
PGDM Program

Semester: 171 (3rd Level)
‡Kvm©: evRviRvZKiY e¨e¯’vcbv (Marketing Management)

Rgv`v‡bi †kl ZvwiL : wW‡m¤^i 29, 2017

(G¨vmvBb‡g›U -Gi DËimg~n A4 mv`v KvM‡R wk¶v_x©i wbR n‡¯— †jLv Avek¨K)
1|

2|

3|

4|

(K)

evRviRvZKi‡Yi msÁv w`b Ges Gi †gŠwjK Dcv`vbmg~n cÖK…wZ we‡kølY Kiæb|

(L)

evRviRvZKiY e¨e¯’vcbvi cÖ‡qvM‡ÿÎ¸‡jv m¤ú‡K© Av‡jvPbv Kiæb|

(M)

evRviRvZKiY e¨e¯’vcbv cÖwµqv Kx? Gi c`‡ÿc¸‡jv eY©bv Kiæb|

(K)

weµq c~e©vfvm Kx? GB †KŠk‡ji cÖKvi‡f`¸‡jv Av‡jvPbv Kiæb|

(L)

‡Kvb †Kv¤úvbx evRv‡i Kx Kx Ae¯’vb wb‡Z cv‡i? cÖwZwU av‡ci †ÿ‡Î †Kvb ai‡Y †KŠkj Zv‡K
cÖwZ‡hvMx‡`i †gvKv‡ejvi Rb¨ Aej¤^Y Ki‡Z nq Zvi eY©bv w`b|

(K)

c‡Y¨i RxebP‡µi ¯Íi¸‡jv wPwýZ Kiæb| cÖwZwU ¯Í‡i Abym„Z ‡KŠkj¸‡jvi e¨vL¨v w`b|

(L)

cY¨ I evRviRvZKiY wgkªY cwi‡kva‡bi avc¸‡jv Av‡jvPbv Kiæb|

(K)

bZzb cY¨ Kv‡K e‡j? cY¨ Dbœq‡bi avc¸‡jv mbv³ I eY©bv Kiæb|

(L)

bZzb c‡Y¨i wecbb ‡KŠkj DbœqY wKfv‡e Kiv nq Zv D`vniYmn e¨vL¨v Kiæb|

ENGLISH VERSION
Due on: December 29, 2017
(Assignment script is to be presented in the student’s own handwriting and A4 size white paper)

1.

(a) Define marketing and explain the characteristic of its basic components.
(b) Discuss about the applicable fields of marketing management.
(c) What is marketing management process? Describe the steps in marketing
management process.

2.

(a) What is sales forecasting? Enumerate the types of sales forecasting techniques.
(b) What kinds of position can a company hold in a market? State and explain the
various defense strategies that it has to adopt for competing with the other
competitors present in the market.

3.

(a) Identify the phases of the product life cycle. Explain the strategies to be adopted in
each of the stages.
(b) Describe the steps of product and marketing mix modification.

4.

(a) What is a new product? Identify the phases of the new product development process
and explain them.
(b) With appropriate example explain how the strategies of new product marketing can
be developed.
Note: Submit your assignment to the Coordinator of the Study Center you are attached with.
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Assignment # 2

MGD 3310

Bangladesh Open University
PGDM Program

Semester: 171 (3rd Level)
‡Kvm©: evRviRvZKiY e¨e¯’vcbv (Marketing Management)

Rgv`v‡bi †kl ZvwiL : Rvbyqvwi 26, 2018

(G¨vmvBb‡g›U -Gi DËimg~n A4 mv`v KvM‡R wk¶v_x©i wbR n‡¯— †jLv Avek¨K)
1|

2|

3|

4|

(K)

g~j¨ wbav©i‡Yi †ÿ‡Î †Kv¤úvwb‡K †h D‡Ïk¨¸‡jv wba©viY Ki‡Z nq †m m¤ú‡K© Av‡jvKcvZ Kiæb|

(L)

g~j¨ I Pvwn`vi m¤úK© we‡kølY Kiæb|

(M)

‡µZv cÖZ¨ÿY wfwËK g~j¨ c×wZ I †fŠ‡MvwjK g~j¨ c×wZ‡Z Kxfv‡e c‡Y¨i g~j¨ wba©viY Kiv nq|

(K)

e›Ub cÖYvjx Kv‡K e‡j weKí e›Ub cÖYvjx wba©vi‡Y we‡eP¨mg~n m¤ú‡K© Av‡jvKcvZ Kiæb|

(L)

weZiY P¨v‡bj¸‡jv ‡h wewfbœ ai‡Yi †mev cÖ`vb K‡i _v‡K Zvi weeiY w`b|

(M)

‡Kvb cÖwZôv‡bi c‡Y¨i myôz evRviRvZKiY e¨e¯’v wbwðZ Ki‡Z Avcwb e›Ub cÖYvjx m¤ú‡K© Kx ai‡Yi
mycvwik Ki‡eb?

(K)

weÁvc‡bi †gŠwjK D‡Ïk¨¸‡jv wPwýZ Kib|

(L)

weÁvcb gva¨g wbe©vP‡bi †ÿ‡Î we‡eP¨ c`‡ÿc¸‡jv eY©bv Kiæb|

(M)

weµq cÖmvi nvwZqvimg~‡ni g‡a¨ Avgv‡`i †`‡ki wecbYKvixiv Lye †ewk e¨envi K‡i e‡j Avcwb g‡b
K‡ib Ggb GKvwaK nvwZqv‡ii bvg D‡jøL¨ I Zvi e¨vL¨v w`b|

(K)

gy`ªvùxwZ Kv‡K e‡j? Gi aiY I cªfve Av‡jvPbv Kiæb|

(L)

gy`ªvùxwZi mg‡q cÖwZôvb evRviRvZKi‡Y wK ai‡Yi †KŠkj Aej¤^b K‡i _v‡K?

(M)

A_©‰bwZK g›`vi msÁv w`b| A_©‰bwZK g›`ve¯’vq cÖwZôvb evRviRvZKi‡Y †h †KŠkj¸‡jv e¨envi K‡i
_v‡K Zvi wek` weeib w`b|

Note: Submit your assignment to the Coordinator of the Study Center you are attached with.
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ENGLISH VERSION
Due on: January 26, 2018
(Assignment script is to be presented in the student’s own handwriting and A4 size white paper)

1.

(a) Analyze the objectives that a company has to determine for setting prices.
(b) Analyze the relationship between price and demand.
(c) With adequate example describe how pricing strategies are initiated through
perceived value pricing method and geographical pricing method.

2.

(a) What is a channel of distribution? Enumerate the issues to be considered while
identifying the channel alternatives.
(b) Describe the services that are provided by distribution channels.
(c) For ascertaining proper marketing of a company’s products, what type of
distribution channel would you suggest?

3.

(a) Identify the basic goals of advertising.
(b) Enumerate the steps necessary for selecting the media for advertising.
(c) Mention and explain the various promotional tools that you think are commonly
utilized by the marketers of our country as a means of promoting their offers.

4.

(a) Define inflation. Describe its types and impacts.
(b) During inflation what type of marketing techniques do companies adopt?
(c) Define recession. Write in details the marketing strategies that a company may adopt
during recession.

Note: Submit your assignment to the Coordinator of the Study Center you are attached with.
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